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BGC offers comprehensive digital marketing

services designed to elevate your brand online.

From SEO and PPC campaigns to social media
management, content creation, and email
marketing, BGC helps businesses drive traffic,
increase conversions, and boost engagement.
With data-driven strategies, we deliver
measurable results tailored to your business
goals.
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Founder, BGC Arabia.

In the world of marketing, we're not just
professionals, we're artists, sculpting
brands into living masterpieces. At BGC
Arabia, we've made it our mission to
unleash the untold potential of every
brand, to believe in the bespoke nature of
their stories and to craft experiences that
set new standards. Welcome to a world
where the extraordinary is the norm. , ,
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ISSION

Our mission is to empower businesses by transforming their online presence into a
growth engine. We strive to:
e Deliver Excellence: Provide innovative, data-driven, and creative strategies
tailored to each client’s unique needs.
e Drive Growth: Help brands achieve measurable results, from increased
engagement to higher ROI.
e Build Connections: Foster genuine relationships between brands and their
audiences through impactful content and campaigns.
e Empower Clients: Educate and equip businesses with the tools and insights
they need to succeed in the digital landscape.
o Stay Ahead: Constantly evolve by embracing emerging trends and technologies

in the ever-changing digital marketing world.
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To revolutionize the digital landscape by empowering
businesses with innovative, result-driven marketing strategies
that foster growth, enhance brand presence, and create lasting
connections with customers. We aim to lead the digital
marketing industry by delivering customized, impactful
solutions that help brands reach their full potential in an ever-

evolving digital world.
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MARKETING WORK

We specialize in crafting customized digital marketing strategies that drive
business growth. Our services encompass social media management,
influencer marketing, content creation, and performance-driven ad campaigns.
By leveraging platforms like Instagram, Facebook, and Google Ads, we help
brands connect with their target audiences through engaging content,
compelling campaigns, and measurable results. Our expertise extends across
various industries, including food, fashion, jewelry, and lifestyle, ensuring that
each client receives a tailored approach that resonates with their unique needs.
With a focus on innovation and ROI, BGC aims to elevate brands in today’s

dynamic digital landscape. E
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MARKETING
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Digital Marketing

Videography & Photography

M/ Social Media Management

RVl € E S
Website Designing

Creative Designing
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Marketing Services
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- Email Marketing

« Content Marketing

- Pay-Per-Click Advertising (PPC)

- Search Engine Optimization (SEO)
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Photog;gh Services

- Event Coverage
- - Product Photography & Videography
- Social Media Content Creation

« Professional Portraits
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2D Designing 3D
-

Designing

Animation Video

Productions
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Designing Services

Custom Website/ Ecommerce Design
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User-Centric Experience

Responsive Design

SEO Optimization
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Marketing Services

- Performance Analytics & Reporting
Community Management

Content Creation & Curation

Strategic Planning & Campaigns
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- - - - o
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Google Ads / PPC Example
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Meta Ads For Facebook, Instagram, Messenger
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TikTok Ads Report

Date period:
VOO P2 « 1020
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o 3 7.2ss,
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Snhapchat Ads
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Paid eCPM
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Daily Budget
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& 512500
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Jan 19, 2019

Lifetime Budget
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City Boutique

4,222

Swipe Ups
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¥ add Filter ll Columne & Download
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Photgraphy & Videography for SMM

Make your work easy

L | \!
With a digital system thal organizes your documents X )

Now u;ne."é'iiln ' '||’:

'-,“.. %H Y

% A

4. Contact us

Don'l lel papers hold you DEER
T WanSlonT o LT i

Most trusted jeweller '
in the Hyderabad

o
&
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PRICE AND WEIGHT ATTHE END

P 613K

Increase Viewers

P 5,040
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Increase Followers for SMM
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karishmatheweddingmall m Message  +es

6,825 posts 1.5M followers 1 following

K Karishma The Wedding Mall

== THE WEDDN MG MALL &

@ karishmatheweddingmall

Shopping & retail

Premium Wedding Apparel & Accessories

For the queen within you stores located at AEIDS / KHILWAT / BANJARA HILLS /... more
Karishma The Wedding Mall, Opp F D Khan, Abids Main Road, Abids, 5ecunderabad 500001

@ S ¢

K- princess 70% KARISHMA O... Karishma 2023 2022 BRIDES Wedding Coll...
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Deals Photography Home & Kitchen Smartphones & Computers Audio & Video Personal Care Gadgets & Stationery Gaming Shop by Brand
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Creative Design

e
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ewing the Nation
with utmost Care...

23rd$eptember 20.1“-8

KSA yibglimou
NATIONAL DAY
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www.alnyainak.sa
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DAR AS SIHHA MEDICAL CEMTER

An IS0 90071-2015 Certified Medical Center

2943 King Abdul Aziz-al Anud, Unit Mo.:1, Ad Dammam 32426-7232, SP-645084454, Dammam-KSA, Tel:+966 13 817 78399
Fax: +9566 13 B17 2923 email: info@darassihha.com

www.darassihha.com
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SEO AND 9 “@\

WEBSITE
OPTIMIZATION

SOCIAL 3
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STRATEGY A

AND REPORTING o
INFLUENCER & 5

PARTNERSHIP

MARKETING EMAIL AND

CRM
MARKETING
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E AL M ARKETING PLAN
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EAMPAIGN OB JECITIVE

Maximizing ROI- The goal is to optimize ad spend by targeting the right audience
through strategic media placements. This ensures that every dollar spent
contributes to measurable results, ultimately driving higher returns on investment
while minimizing wasted budget.

Building Brand Awareness and Engagement- A key objective is to increase brand
visibility and foster engagement with the target audience. By consistently
reaching the right people, we aim to create a lasting impression, build trust, and
nurture long-term relationships with potential customers, driving them toward
conversion.
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Demographics: Age, gender, income level, education, and
location.

Psychographics: Interests, behaviors, lifestyle choices, and
purchasing habits.

Technology Usage: Platforms and devices most frequently
used by the audience.

Buyer Journey: Identifying where the audience is in their
decision-making process.
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» Platform Selection: Based on audience insights, we will choose platforms
that offer the best reach and engagement. These may include social media
channels, search engines, programmatic buying platforms, and display
networks.

o Ad Formats & Creative: Selecting the most effective ad formats and
tailoring creatives to align with the audience’s preferences and
expectations.

o Budget Allocation: Allocating the budget across different channels, keeping
in mind the performance metrics and potential for engagement and
conversions.

e Optimization & Testing: Constantly optimizing campaigns by A/B testing
ads, reviewing performance data, and adjusting the strategy based on
results.

COEMEREA-Nayses R R-O- 71 | :E
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o Audience Presence- Select platforms where your target audience is most active. For example,
if your audience is younger, social media platforms like Instagram, TikTok, and Snapchat
might be ideal. For a more professional audience, LinkedIn or Google Ads may be more
effective.

Engagement Potential- Choose platforms that offer high engagement rates with your content.
Social media platforms typically offer interactive ad formats like polls, comments, and shares,
while search engines target users with intent-driven queries, increasing the likelihood of
conversions.

Cost-Effectiveness- Consider the cost-per-click (CPC) and cost-per-impression (CPM) on
various platforms. Evaluate the platforms that provide the best ROl based on the nature of
your business and your advertising budget. For instance, programmatic ads might be cost-
efficient for broad targeting, while search engine ads can be highly effective for immediate
leads with a higher intent.
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e Tailored Visuals- Design visuals that resonate with your target audience's preferences,
lifestyle, and values. Use colors, imagery, and design elements that align with their
interests and capture attention quickly. For instance, use vibrant, energetic visuals for a
youthful audience, or sleek, professional designs for a corporate demographic.
Compelling Messaging- Craft a message that speaks directly to the audience’s pain
points or desires. Keep it concise, clear, and persuasive, ensuring it highlights the
benefits of your product or service. Use language that is relatable and resonates
emotionally with the target audience.

Call to Action (CTA)- Incorporate a strong and direct CTA that guides the audience
toward taking the next step. Whether it's "Shop Now," "Learn More," or "Sign Up," the CTA
should be visible, actionable, and aligned with the goal of the campaign to drive
conversions.
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e Platform Performance Potential- Allocate more of the budget to platforms that have
historically shown better performance for similar campaigns. If social media platforms
like Instagram or Facebook generate more engagement or conversions, consider
increasing the budget for those platforms to maximize results.

Audience Reach and Engagement- Balance the budget based on the reach and
engagement of each platform. For platforms with larger audiences (like Google or
Facebook), allocate a portion of the budget for awareness and broad reach. For more
niche platforms, allocate budget based on their ability to generate high-quality leads or
conversions.

Campaign Goals and Objectives- Adjust the budget based on the specific goals of the
campaign. If the objective is brand awareness, a larger portion of the budget may go
towards display ads or social media. If the goal is direct conversions, focus more on high-
intent platforms like search engine ads, where the audience is more likely to make a
purchase or take action.

COEMER-A-NeyeenP- RO+l | :E
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e Optimal Time for Audience Engagement- Identify the times when your target
audience is most active and likely to engage with ads. For example, if your
audience consists of working professionals, running ads during lunch breaks
or evenings might be more effective. For younger audiences, late evenings or
weekends may yield better results.

» Platform-Specific Ad Placement- Tailor ad placements according to the
platform's strengths. On social media, use feed placements, stories, and reels
for higher engagement. For search ads, target keywords based on user intent
at specific moments, such as when they're actively searching for products or
services related to your offering.
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&8 A NALY TGS

e Track Key Metrics- Monitor important performance metrics such as Click-
Through Rate (CTR), Conversion Rate, Impressions, and Return on
Investment (ROI). These metrics will provide insights into how well your ads
are performing, whether they are reaching the right audience, and if they are
driving the desired actions.

e Real-Time Optimization- Use the data gathered to make real-time
adjustments to the campaign. If certain ads or platforms are
underperforming, optimize by reallocating the budget to high-performing
areas, tweaking ad creatives, or refining audience targeting to improve overall
campaign effectiveness.
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e A/B Testing for Creative and Targeting- Conduct A/B tests on various

elements such as ad creatives, headlines, formats, and audience segments.

By testing different versions of your ads, you can determine which
combinations drive the best results in terms of engagement, conversions,
and overall campaign effectiveness.

e Data-Driven Adjustments- Analyze the test results to identify which
variations perform best. Use this data to make informed, data-driven
adjustments throughout the campaign. This could involve refining ad
creatives, tweaking targeting parameters, or reallocating budget to high-
performing strategies to maximize ROI.
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GLENDALE
EDUCATION
Cultivating Character & Competence

N DAY AV Potential 4 ROYAL ARMOURY
ORAVAR EOTI2

y The Media Tribe
Institute of Sound Engineering & Music Production

ELECTRIC VEHICLES

COMPANY PROFILE 2025



bL

Ar CIbCI

Bespoke.Believe.Br

CHOOSE US

EXPERIENCED TEAM OF SO+ PROFESSIONALS
With a team of 50+ skilled members in KSA and proven expertise in executing 350+ diverse projects,

we ensure excellence in every project.

10O+ Yrsin Event Management
Strategically located in Riyadh and Jeddah, BGC Arabia boasts a dedicated and experienced

team with a proven track record of 10 Yrs in managing diverse projects.

CLIENT-FOCUSED APPROACH WITH 350+ PROJECTS
We prioritize client satisfaction by providing a dedicated account manager for
personalized support, ensuring flawless project execution from start to finish.
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JEDDAH RIYADH

Al-Aqsa Business park , Opposite Habib
Prince Mutaib bin Abdulaziz Hospital, Olaya,
Road , Jeddah , KSA. Riyadh, KSA
PHONE:

+966 561360912

W I T H U S +966 53 849 8580

MAIL:

letsconnect@bgcarabia.com

WEBSITE:

WWW.bgcarabia.com
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http://www.bgcarabia.com/

